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A MODERN DILMUNIA
BY ALI AL BANA 



2:35 PM 
June 2nd 2016
Al Aali Shopping Complex 
Seef District, The Kingdom of Bahrain

Dilmun; an ancient country mentioned 
throughout the history of Mesopotamia.  
As time progresses, and generations 
move on, archeological locations, and 
monuments are discovered, and gradually 
get researched.  Grasping onto those 
archeological sites, and discovering it’s rich 
history is Bahraini designer Lulwa Al Amin, 
also known as Lulu Al Amin.

As much as the transition from Lulwa Al 
Amin, to Lulu Al Ami, sounds like a tongue 
twister, it’s nothing like that, I promise. It’s 
lifestyle brand that’s inspired by ease, as 
well as simplicity, which is an adequate 
approach considering Bahrain’s partial busy, 
partial relaxed pace – the brand focuses 
on womenswear, menswear, childrenswear, 
fashion and home accessories. 



39 AUGUST - SEPTEMBER 2016   Perle         

Launching her Lulu Al Amin collection 
through a pop-up shop, a space with 
pastel pink walls, wooden floors, authentic 
metallic railings, and floral pieces on the 
middle of the tables displaying her themed 
candles, custom designed biscuits by 
Blissful Temptations, as well as some of her 
accessory pieces – It was an aesthetic, one 
that carried itself off of her collection and 
into her pop-up space. 

 Choosing a pop-up concept for her 
collection, the intention was to allow 

interested buyers, and attending guests to 
feel the texture, examine the lining, and 
get physically acquainted with the pieces 
of clothing. In residue to that, once the 
website is launched at the end of this year, 
the customer would already be familiar with 
the pieces. 

Besides Al Amin’s Dilmunia inspiration 
for her collection, the idea of carrying out 
her free flow, and at-ease concept was 
introduced through 100% cotton poplin, 
and organic jersey fabrics. Alongside 

that, was the play that Al Amin took on 
redesigning the silhouettes, pattern form, 
and the innovation that is her blend of 
embroidery within it all. Taking about six 
months to make, racks were lined with 
significant areas of Bahrain, printed shirts, 
floral shirts, PJ shirts with color contrasting 
lining, patched, and fringed shorts that took 
forever to make, maxi dresses, and special 
kaftan pieces entitled as “The Fancy Lulu 
Thoub” that came in various prints, and 
illustrations. 
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Speaking of, Al Amin’s artistic sense 
was projected through her illustrations 
of date trees, pomegranate trees, fish in 
the sea, and starry nights. All elements that 
embodied our little island, in it’s ironically 
composed, and hasty pace. 

I always take great pride in naming 
innovative, and stimulating local designers; 
they not only draft, and pin the curves for 
upcoming fashion flared creatives, but 
they manage to rip the seams and give in 
a breath of fresh air, or understanding into 
the perception towards the fashion scene in 
The Kingdom of Bahrain.

Keep a zealous eye at Al Amin›s 
E-commerce launch, as well as that quirk 
and creativity, for with it comes endless 
renditions of collectable clothing pieces.
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THE WOMEN DANS LA MODE
It’s quite a well known speculation how male designers supposedly know what complements the female figure, or what the varied 

female persona’s want to put onto their bodies as a form of second skin. I don’t, nor can deny how truthful that speculation is, and I don’t 
mean to sound like a sexist, but regardless of whether the female figure floats or deflates your boat – the male perception (dare I say) is 
somewhat more significant.

NOON BY NOOR
BY SHAIKHA NOOR AL 
KHALIFA AND SHAIKHA 
HAYA AL KHALIFA

As significant as the perception is, being 
it a form of second skin, women would 
surely relate, and design garments that 
other females would enwrap themselves in. 
Be it sheer lace, with Swarovski applique, 
a statement piece made of ostrich leather, 
or a piece that hugs every edge, female 
designers can most likely hit the right spots 
without even having to try. 

Overcoming the overcast, and creating 
a new, and profound in lining seams, local, 
regional, and international female designers 
have made their mark on the market. 
Highlighting individuals in the region, here 
are some designers that I think you need to 
keep your eyes on: 

Thread embroidered Evon circular cut 
shirt available at Saks Fifth Avenue 
Bahrain
BD 327

BY ALI AL BANA 

Noon By Noor is a Bahrain based 
womenswear label founded in 2008. 
Cousins and friends since childhood, they 
studied Fashion Design in the United 
States. To launch the brand internationally, 
an exclusive event was held in Los Angeles 
in July 2011. The launch was followed by a 
presentation in February 2012 during New 
York Fashion Week, Modern and effortless 
with a focus on striking prints and intricate 
embellishments, Noon By Noor’s refined 
aesthetic fuses understated luxury with a 
playful femininity.
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MADIYAH AL SHARQI
Born into the royal family of Fujairah, 

Madiyah was exposed to fine tailoring from 
a young age. She became intrigued with 
design process and decided to pursue a 
career in fashion. Upon graduating from the 
Ecole Superieure des arts et techniques de 
la mode (ESMOD). Madiyah launched her 
eponymous label in 2012, basing it out of 
Fujairah, United Arab Emirates.

MISHA NONOO
Bahrain-born and London-bred designer 

Mimi Nonoo (Misha Nonoo) founded her 
namesake collection in 2011 placing equal 
importance in the level of the fabrics and 
ornate details as the impeccable tailoring 
and construction of her garments within her 
defined lines, contrasted against her sheer 
fabrics and soft as better crepe pieces. 
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SOFIA AL ASFOOR 

Sofia Al Asfoor put herself on a quest 
to share her creations with women of 
the world and united with a powerful 
statement. Today, as she stands on the 
precipice of womanhood, her adventures 
continue to inspire her. The fearless Shielf, 
with its distinctive structures that reflect 
the highs and lows of her tireless journey, 
begins to write its own stories. 

The Classic Shield in 200 in 
Green available at Saks Fifth 
Avenue Bahrain 
BD 1300
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KENZO x H&M



KENZO x H&M
It’s official, launching on the 3rd of November 2016, the French 

fashion house Kenzo will be the next brand to collaborate with the 

Swedish multi-national clothing company H&M. 

BY ALI AL BANA 
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 Their collection of women’s and men’s 
ready-to-wear and accessories will arrive in 
250 H&M stores around the world – fingers 
crossed that they make it to the middle east 
and The Kingdom of Bahrain. I’ve never felt 
this enthralled about an H&M collaboration 
before. 

Juliana Huxtable, iSamaya Ffrench, 
and Amy Sall star in the Kenzo x H&M 
campaign. It’s a clean place now, and it 
surely builds up a fresh hype for Kenzo’s 
Humberto Leon, and Carol Lim. The idea, 
or interpretation of the brands identity that 
will be join with H&M, revolves around a 
conversation between Carol, Humberto, 
and Kenzo Takada and what he began.
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Kenzo’s collections always had that 
sense of feminity, fun, a tactile approach, 
blends of embroidery, to embellishments 
– those are the things that Taka worked 
hard on. Their approach doesn’t necessarily 
portray that some items from previous 
collections making a come back, the archive 
of it, however shoes a subtle idea. 

Developing from those ideas, the Kenzo 
designers are keen to value the presence 
of the present customer, the original Kenzo 
infatuated customer, and a new customer.


